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    The power of cultural discourse is a vital indicator of cultural influence.During 
the cultural exchange,the culture which has more powerful discourse could not only 
express itself efficiently ,but also define other cultures. In the context of globalization, 
powerful cultures gain more discourse right in cultural communication and threat the 
development of weak cultures. 
Compared with the rapid development of economy, there is still a long way for 
Chinese culture to improve it’s power of discourse .By inspecting the Chinese cultural 
image constructed by foreign media ,we could realize the weaknesses of our right of 
cultural discourse.According to the results gained from the content analysis,The study 
found that The Daily Mail mainly used the limited narrative tactics to report Chinese 
culture, information sources which from China only have very few influence on The 
Daily Mail,and the most of reports focus on the ordinary Chinese people.The overall 
attitude of those reports is negative and it mainly caused by China's human rights，
environmental problems and cultural policy. 
Those conclusions signify that the power of Chinese cultural discourse is still 
weak.Based on the above conclusions,the study suggest that we should make full use 
of our own cultural resources,including the traditional culture and the modern 
culture,to build up the local cultural discourse.Meanwhile,we should use the 
international narrative mode to tell our own cultural story and strictly check the 
cultural content for export.On the other hand,the government,the non-government 
institutions and individuals should join up and give full play to their own discoursal 
power to affect the cultural discourse of the West.Besides,it’s also vital to integrate 
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